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LOCATION INSIGHTS

UNDERSTAND HUMAN MOVEMENT

AND BEHAVIOURS
with in depth geo-location data




IN DEPTH GEODEMOGRAPHIC
PROFILING

Location Insights brings demographic data
to life by combining Mosaic’s powerful
cross-channel consumer classification
system and rich demographic and spend
data, with Visitor Insights market leading
real-time geo-location systems.

« Transform static, residence-based
demographic data into actual visitor
profiles based on real life visitor
catchments.

* Analyse demographic changes
through a timeseries to understand
how visitor profiles have changed
over time.

* Add a deeper layer of insight into
current market signals using near-to
real time visitor profiling.

Personal-Disposable-Income

Feb 2022 Mar 2022

During different days of the
week, seasons, key dates and
changes over time.

MODEL VISITOR PROFILES:

Specific to stores, sites, retail
places, town centres, outdoor
spaces...etc
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MOSAIC Category Over Time - Domestic Success

Date Ran

Comparables (max 3):

Benchmarked against any
other, similar or competing
locations



KEY USE CASES

Macro and micro footfall and visitor profiling

« At store, street, retail centre, town/city centre level
to create a winning site selection formula

» Regional and local tend analysis to identify the
attractiveness of trade areas

* Benchmark performance against other sites, stores,
assets, locations, and competitors

Location planning and management

* Post pandemic recovery and visitor changes

+ ldentify the potential of local markets and assets

* Macro analysis of locations presenting growth
potential

* Micro level analysis at site and street level

*  Supply and demand insights

* Localised competitor analysis

Marketing

* ldentify visitor profiles, changes in local populations
and areas of potential growth
* Create detailed marketing impact analysis
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Supermarkets

. intu Victoria Centre, Nottingham
(374344)

Retail Park
§ Based on 228 locations - 514,000 sqft
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intu Victoria Centre, Nottingham
(374344) Comparables (max 3):

Retail Park
Based on 228 locations + 514,000 sqft

Country Address

Date Range:
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Online self-serve platform Terain
Data feeds & API

« User friendly front end system, supports
both access to, analysis, and extraction of
macro and micro insights

« Data feeds provide the ability to integrate i e
with your analytics platform : cluster

SUPPORT & SERVICE

« Dedicated account manager and analyst
support

« Set up support

« Ongoing access to training, technical and
insight support
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FOOTFALL
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Differentiate between whole city
centres, retail cores and shopping " pmemi _» P L Historioal
centres as well as individual streets, = ‘
buildings, stores— or custom zones

 Portfolio wide footfall

« Benchmark store performance
against portfolio, competitors, and
wider area , / \ Footfall Change YoY

MoM
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Visitor numbers by year, month,
week, day, hour

« Hourly Footfall/Average Visits by

Hour e e e

» Peak footfall by hour of the day and
day of the week

Hourly Footfall

« Changes pre and post pandemic
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Age Over Time (Population) - 0-14 Years
Date Range:

Age 2020-06-01

» Population and Household Estimates
provide mid-year 2020 (30th June
2020) estimates of households and

: [KEA Greenwich (2018856389)
populations.

Store * Dry And Home Improvement + ca
=l

Percentage Share

» Population estimates are also split by
age, gender and residence type (i.e.
residents in households, communal
residents).

n - Cl  Age Distribution - Summary (Population)
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 Female age — Individual charts to
compare female age differences

° Male age _ IndIVIduaI Charts to :«geDljlr-bunun-Summarn[—ema\e\
compare male age differences
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Demographics - Commuting

Commute habits

« ldentify patterns for visitors commuting to
sites.

« 2011 Census-based Current Year
Estimates provide up-to-date estimates for
a set of key 2011 Census tables. For the
Experian 2020 Local Area Data release,
this contains estimated values as of 30th Commute Habits Over Time - Homeworker
June 2019. Date Range:

Percentage Share
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« Compare commuting patterns and work
from home data, with competing locations
and sites.

Percentage Share

10" 1202 —
10220z —8




METRICS | !:éxperionm VI
Demographics — Gender &

Health

Wetherspoon - Nottingham (1 Carlton
Street) (48055072)

VISITOR | INSIGHTS

Store + Pubs, Bars And Inns + oa
(R - 1 Cariton Street. Nottinghamshire Ng1 1nl
6,160 saft

[RERRN Hottngham Nottingham - Central

General Health - Summary (Population)

Gender

« Shows the distribution of gender frequenting
the area.

* Population and Household Estimates provide
mid-year 2020 (30th June 2020) estimates of
households and populations (i.e. residents).

General Health Over Time - Very good health

Date Range 8 8 B B B 8 B

Health

« Shows the health of the people populating
the site at certain times.

» Can therefore understand why they are there,
as well as their lifestyle choices and what
they may be more inclined to buy or do.

*Powered by Experian ConsumerView



METRICS
Demographics — Occupation

Qualification level

* Insight into the educational achievement of
your visitors

« Can compare it to your competitors to find
your target audience

Occupation

» Charts that can show the distribution of
occupations associated with visitors

» Differing time series can be used to
investigate when certain professions enter an
area

Occupation Distribution - Summary (Population)
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&S - Carlisle (48917343)

Store * Department Stores * 68
@ - Marks & Spencer. 54-56, English Street. Cumbri

13,500 sqft

Part of (NI

Highest Lev
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Highest Level of Qualifications Over Time - None
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Demographics — Income

Greenwich (7290) otownses o o N/ [0S

Major Urban Centre
Based on 59 locations - 1,450,000 sqft

Household disposable Income

» Household Discretionary Income identifies a
household’s monthly disposable income. Disposable Income Distrbution - Summary (Household)
This is the income a household has to spend
after the deduction of tax, social insurance
contributions, housing costs, utilities and
food.

Household Disposable Income Over Time - < £30

Date Range:

Percentage Share
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» Personal Discretionary Income identifies
personal monthly disposable income. This is
the income each person has to spend after
the deduction of tax, social insurance
contributions, housing costs, utilities and
food. “Powereaby ExperanConsumerview
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Personal Income

« Income Bands 2016 provide views of
estimated Personal and Household Income,
based on modelling undertaken for
ConsumerView.




METRICS . . !:e'xperiqnm VI
Demographics — Segmentation

MOSAIC — Segmentation

* Mosaic UK consumer classification provides
a detailed understanding of the
demographics, lifestyles, purchasing
behaviour, technology adoption,
communication channel preferences and  Wieioamee <ot
location of all individuals and households in RS RESdR L e \& B Fitness 2000 (145418268) [ Forono ]

Store - Gymnasiums, Sports Halls And Leisure Centres - s
the UK.

» Fitness 2000, Southtown Road, Norfolk NR310JR
8,880 sqft

| MOSAIC Segmentation - Summary

Legend

City Prosperity H
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EXPERIAN

The leading global provider of consumer classifications.
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* Powerful consumer classification system, using the latest consumer data and advanced analytical techniques.

® Mosaic groups consumers together based on their likely demaographics, lifestyle, behaviours and preferences.

® Drawing from over 850 million pieces of information — a combination of Experian’s proprietary, public and trusted
third-party sources, including research findings and behavioural data.

¢ 15summary groups and 66 detailed types, to which over 950 variables are overlaid for interpretation and insight.

® 2000+ demographic and spend metrics available

-

850m+

Service records

Wy 0.

15 51m

Groups Individuals

66
Types

25m
Households
A
SPOS \:«©):7
950+ 1.7m
Variables Postcodes
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® Location data is sourced from over 100 data providers.

®* GPS coordinate data gathered by application publishers

® Wide range of application types and audiences across all operating systems reduces bias.
®* Weingest circa 300m location data points per day

¢ 8m attributed devices within the platform across the UK

® Fully anonymized, consent-based data

We apply human behaviour algorithms to big data through our market leading Al system to extract the
most accurate visitor movements and behavioural patterns in the UK.
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5 YEARS WEEKLY HOURLY DATA

Historic Data Data Updates Daily/Weekly/Monthly




